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Marketing 1.0 — Product Centric:
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Mar’ketmg 2.0 — Customer Centric:
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Marketmg 8.0 — Human Centric: |

muﬂmnL%mslcaf%mmmm%a\‘)mufamaam AUNINTIE TRAMUR1AYTULTDIUD9ITTUIUTTU AINSUNATOUBIOTAN
LRsEFI9AMALNTO RO IH UL UT LA

Marketing 4.0 Traditional to Digital
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Marketmg 5.0 Tgchnology for Humanity
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